@home @ work

10 waysto engage employees
via the Work E nvironmen

Hollard.



10 ways a workplace can ensure you
R 2 tygQto the grave wih your

Hollard.
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1 Express your brand,
culture & values

Hollard
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THIS GUIDES WHAT WE THINK, SAY & DO

Lionhearted, challenging and inventive;
wholehearted, down-to-earth and genuine;
Hollard is sometimes playful, always
unconventional, never cliched.

Serious about what it does, but never about itself,
it has a certain thing that sets it apart -

a spark, an energy, a twinkle in the eye.

A magnetic thang that makes you
long to be a part of it all.

Hollard..









by We enable
1 more people to

create and secure
a better future
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2 Know your audience

Hollard
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3 Make it easy for people
to stay at work

Hollard
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4 Make room for play

Hollard
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reate space for alone
time

Hollard
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6mbrace green space

Hollard
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Temember where you
are

Hollard






hink about what you
ant your customers

to think

Hollard
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